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GDP Composition Selected Countries In 2019
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Country GDP/Cap/PP/$

Spain 38,143
~lran 31,963
| Turkey - 28,294
. ' Russia. . - 27,394
+S10K = | |
Country GDP/Cap/PP/$ =~ .
Chile .- 23455 -~ °®
et 5
Irqn | " - 21,963 - :
R Argentina . - . 20,370 _'
e . Mexico . 18,804 L,
+S810K=-"" . . -
. . E " . .

Country GDP/Cgp/.PP/S

Bhutan ‘ 12,053' ..
Iran 11.;9'63 .
South Africa 11,9140
Lebanon _11,-562 .




Iran: Some economic attributes and comparisons: :JLy/
‘;JL«A.'@'/éﬂuw'MgLia.Lé

I[ran has the HR of turkey, the ecapital power of Saudi, the Mineral scope and Geography that is the envy of all.
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Key competitive bases for clusters to form , a sampling

= Some self-evident examples in IRI: o) (Sl ) seex csbe B ERY csLeJ\lo,

. Geographlcal location that cannot be replicated by the Persian Gulf states
—rail and think air ways — being on the silk road. 4wlis (s )l mls sl ) 538 S e o8 @hﬂbu Cuad g
| Mﬁ‘“‘é‘\-’ummje‘ﬁjéja@b Asd L P .




Key competitive bases for clusters to form , a sampling

Some self—evident examples in IR ¢l el (5 se0n 5y oo slellia

-+ Parts — not the brands
. Irnked to the distributed gIobaI supply charns of brands
~ +—like Turkey, but better why’? |
. Example | -
* Not carpets, but the innate ab|I|ty to thread -,
- = Think harnesses in all industrial goods (50 Bluon USD per
annum market size — just this part n -
- Augusta helicopters were placed where weavrng Iabour and
skrlls were aplent — , .
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Key competitive bases for clusters to form , a sampling

Some self-evident examples in IRI: O ) (oSl ) sean ) 0 e2n sledlia

« Parts — not the brands




15 year runs ... 4w 15 4l y

Consider:; S _sad

- World automotive sales in 2020: $8.9 Trillion s Y2 walaf 3/9

 10% capture of parts value by 2035: $890 Billion in export revenue 3 505s Glald Gl jalia 50 aa j3 00
Al d )Y 3 5Lhe 890 2035 Jl

* This will add $10,000 to ou

per Capita
ol e GallAl Al 6 43l 4y ;
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Competitive clusters i sld 4dgs

What are key clusters? fiio/ss oo old 43l

what a nation has that somehow the world cannot match replicating$s culd ) o u38Kla 50 8 i e 53 4 e

Can Hollywood be recreated in Europe?

0l L)) o skl Ji8 25 salla L]

Can Skiing of the Swiss, be replaced in Australia?
258 (S Ll il 0 il gine ASta Qg (Sl Ciriia L]

Can weaving carpets in Isfahan be replicated in Japan?
205 (S 0l 5 3l (San (lgdial (Saidly Cazina L

Clustering®™ s 45

Natural erleng co-location and gathering fit for geography

B G aet 9w ped Lgida 4S alelus

hard to replicate If competitive advantages of nations are based on these
S S Y5 a4 ) Gl S (Al L) e

Jebel Ali , Emirates Airlines

UAE?
Burj Al Khalifah, Media City , Internet City, Space ??
or KSA NAOM?
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GLOBAL ANNUAL MARKET SIZE OF INDUSTRIES

Auto Intermediate
Goods

2.8 tr Engineering Services

1.6 tr

After Market

400 bn
Plastics Industry

620 bn
Home Appiliance

g . Refri t
Injection Molded elrigerator

Plastics

Numbers in USD 300 bn




Govermental & Public non Govermental share in Top 10
MarketCap Companies in Tehran Securities Exchange
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